Introduction
Since the 1960s in-store atmospheric stimuli (e.g. color, music, and scent) have been investigated in the fashion retailing literature by reason of the great influence on consumers' emotion and purchase behavior. Moreover, to increase consumers' positive emotion, the experience economy by Pine and Gilmore (1999) indicates the importance of consumers' instore experiences. Enhancing consumer experience often links to in-store design aspects. To maximize consumers' experience, various retailers try to adopt technology such as digital display, touch screen, augmented reality space and 3D virtual model in an offline store. Entering the era of omni-channel as seamless integrated channel from multi-channel retail environment, this study is considerably significant in that in-store experience affect customers' online behavior. Technology has steadily and rapidly developed, and the use of technology in fashion retail will likely continue to spread. However, there are only few studies on the effect of technological atmosphere of a store on consumer behavior. This study, therefore, aims to identify the influence of technological atmospheric fashion store on consumer behavior including online behavior intention and purchase intention.
Literature Review S-O-R paradigm The stimulus-organism-response(S-O-R) framework by Russell and Mehrabian (1977) explaining the effects on consumers' organism state (O) and behavior(R) from external stimuli(S) is often adopted in retail environment studies. This study mainly focuses on retail atmospheric effects on consumer online behavior intention and purchase intention so that S-O-R framework will be useful to improve theoretical validity. AIDMSAS for exploring consumer online behavior and purchase intention AIDMSAS is the combination model of AIDMA (Attention, Interest, Desire, Memory and Action) and AISAS (Attention, Interest, Search, Action and share). AIDMA indicating the psychological processes of purchasing behavior has been re-established as AISAS during Web 2.0 era with rapid development in technology (Hall, 1924) . This study adopts AIDMSAS as a combination model and each variable is applied as following: 1) attention and memory: personally internal evaluation of technological store environment; 2) interest and desire: evaluation of displayed products in a store with technological factors; 3) search and share: identifying online behavior intention; and 4) action: examining purchase intention.
This study focuses on identifying the effect of 4 variables (Attention, Interest, Desire and Memory) from AIDMSAS on 3 variables (Search, Action and Share) when stimulating technological atmosphere in each luxury and sports store based on the S-O-R framework. Hypothesis 1: Technological experience will increase attention, interest, desire, and memory. Hypothesis 2: Attention, interest, desire, and memory will increase online behavior intention (search/share) and purchase intention (action). Analysis A scenario experiment with a visual stimulus was conducted through an online survey. The experiment was run for two type of fashion retails (luxury and sports). 212 responses were P a g e 2 o f 2 © 2 0 1 6 , I n t e r n a t i o n a l T e x t i l e a n d A p p a r e l A s s o c i a t i o n , I n c . A L L R I G H T S R E S E R V E D I T A A P r o c e e d i n g s , # 7 0 -www . i t a a o n l i n e . o r g
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